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FEATURES INDEX 


Barcoding 


Building Better Barcodes, 
Jan. p.26 

When ‘C’s Equal ‘A’s, 
Jan. p.26 

Handling 2D Customers, 
Jan. p.27 

Scanning Procedures... 
Apr. p.22 

Are Barcodes Making the 
Grade?, Aug. p.40 


Business/ 
Marketing 


Sales Transformation, 
Jan. p.16 

Rip-cord Economics, 
Mar. p.19 (Annual State of 
the Industry Report) 

Film: Label’s Marquee Act, 
Mar. p.22 

Pricing Situation Stabilizing, 
Mar. p.25 

Finding A Way To 
Mandalay, Mar. p.72 
(Australasian Markets) 

Working The Web, 
Mar. p.74 

Liability Responsibility, 
Apr. p.18 

Liability Reform, Apr. p.18 

No Slim Pickins’, May, p.22 
(Supplier Usage Survey) 

Opportunity U-turn, 
May, p.28 

Effective Partnering, 
May, p.46 

The New Private Label 
Market, July, p.16 

Purchasing Power, July p.30 
(Equipment Purchasing 
Survey) 

Equipment Leasing, 
July, p.30 
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The Training Game, Aug. 18 
(Executive Training) 
Shakin’ Up the Industry, 
Aug. p.44 (PP&C’s 1996 
Excellence Awards) 
NAFTA: Much Ado About 
Nada, Sept. p.20 
Keep Mexico In Mind— 
For Manana, Sept. p.24 
Breaking Point—The $10 
Million Watershed, 
Oct. p..20 
Assembling An Effective 
Business Plan, Oct. p.20 
Marketing Strategies, 
Nov. p.20 
1997 Who’s Who of 
Suppliers, Dec. 1996 Issue 


Corrugated 


Cutting New Markets, 
Feb. p.45 

Corrugated Shipments Drop, 
Mar. p.16 
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Diecutting/ 
Diemaking 


IADD Resource Directory, 
Feb. p.21 





Pigging Out, Feb. p.26 
Top 25 Diemakers, Feb. p.27 
Made To Bend, Feb. p.42 
Cutting New Markets, 
Feb. p.45 
‘A’ Is For Action, Nov. p.46 
Persistence Pays Off, 
Nov. p.56 Diecutter/ 
Diemaker of the Year) 


Environmental/ 
Regulatory 


FDA Food Packaging/ 
Recycling Study, Jan. p. 10 
Hot-button Issues, Feb. p.16 
Printer Testifies on OSHA 
Reform, Feb. p.16 
Enviro-audits, Feb. p.18 


| MACT Decision Put Off, 


Mar. p.17 
Press Safety Standards, 
Apr. p.12 


Flexible 
Packaging 


A Nose for New Technology, 
Jan. p.30 

FPA Top Packaging 
Awards, Mar. p.16 

Convenience Fuels Flexibles, 
Mar. p.28 

Flexible Packaging Makes 
Life Simpler, Tastier, 
Mar. p.29 

Standing Taller, 
Mar. p.30 (Pouches) 

M&As Reshape Flexible 
Industry, Mar. p.30 

Room With A View, Apr. 
p.10 (Flexible Packaging 
Perspective) 

Shoppers Bag-savvy, Apr..12 

Top Flexible Packagers 
Survey, Apr. p.26 
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Global Trade Soars, 
July,p.12 

FPA Releases Net Profit 
Figures, Sept. p.12 

Stand-up Flexible Pouches, 
Nov. p.42 


Folding Carton 


Carton Billing Up..., 
Jan. p.10 

Process-oriented Partnership, 
Jan. p.17 

Cutting New Markets, 
Feb. p.45 

Simplicity or Pizzazz?— 
Both, Mar. p.26 

Carton Industry Builds, 
Mar. p.27 

Marketing Gut-check, 
Mar. p.68 

December Shipments Up, 
Apr. p.12 

April Carton Shipments Up, 
Aug. p.14 

Shakin’ Up the Industry, 
Aug. p.44 (PP&C’s 1996 
Excellence Awards) 

May Carton Shipments 
Decline, Sept. p.12 


Continued on page 170 
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